38 Annual Report 2021

V. DIGITAL TRANSFORMATION

In adigital, global and hyper-connected
world, integrating new technologiesinto
businesses and education systemsis no
longeramatterof choice,in orderto keep
up and adapttoinnovation and compe-
tition. This tendency has been exacer-
bated during the COVID-19 pandemic,
which has shown the divide existing in
the Euro-Mediterraneanregioninterms
of digital access and digital use.

Government backing key
for the digital transition

Inthe digital age, integrating new tech-
nologiesinto every systemisnolongera
matter of choice for any country seeking
smartand sustainable growth. COVID-19
has underlined the pre-existing need to
catalyse the transition and prepare each
sector of society for widespread digital
integration.

In 2019, the UfM Conference on Digital
Transformation and Digital Skills for the
Future, heldin Tallinn, marked animpor-
tantstep towards the UfM’sengagement
with the rapidly shifting technological
landscape across the labour market.
The conference drew on Estonia’s expe-
rience as one of the mostadvanced dig-
ital societies worldwide.

As a follow-up tothe Conference, in 2021
the UfM launched a series of three work-
shops on e-governance implemented
in Algeria, Palestine and Mauritania, in
partnership with the German Devel-
opment Cooperation and the Estonian
ICT Cluster.

Bringing together participants from
public institutions, the private sector,
civil society and academia involved in
the digital transformationin those three
countries, theinitial workshops’aim was
to share best practices and encourage
exchanges on topics related to e-gov-
ernance, such as digital transformation

enablers, digital identity, the interop-
erability of state registers and secure
data exchange, digital skills, and digital
solutions for favourable business envi-
ronments.

Some sessions went beyond the initial
inception and explored in more depth
the conducive legal framework to build
secure digital societies, with some con-
crete examples of digital public ser-
vices (e-taxation, e-health, e-justice...)
including those aimed at ensuring an
attractive business environment (busi-
ness registry, digital trade, cross-border
services).

Good business sense: focusing on
digitisation

In2021, BUSINESSMED, the main repre-
sentative of business confederations in
the Mediterranean region, joined hands
with the UfM to organise a webinar on
the sanitary crisis as an accelerator of
the digitalisation path of the Mediter-
ranean Business Ecosystem.

The event reviewed several aspects
related to the digital transformation of
theregionincludingthe changesplanned
by business support organisations in
their economic and structural models,
the emergence of cross-border e-com-
merce, as well as an assessment of the
use of technology by female entrepre-
neurs in the Mediterranean region.

The webinar focused on providing
concrete solutions to meeting the
challenges of the post-COVID19 eco-
nomic recovery for SMEs to access new
markets. The debate emphasised the way
internationalisation benefited SMEs in
industrialised countries focusing on the
innovative platforms and opportunities
offered for cross-border e-commerce.

In 2017,

only 8% of SMEs in
the wider MENA
region had an online
presence

(compared to 80% in the

United States) and

only 1.5% of the
region’s retailers
were online

Source: UM & OECD

A digital transformation with
women at its heart

Celebrating its 6" edition, supported by
5 years of knowledge and experience,
the UfM Women Business Forum
(WBF) isanideal regional platform that
offers women-owned and women-led
businesses a unique opportunity to take
their business to the next level.

In 2021, the WBF focused on digital
transformation and how technology
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can be harnessed to empower women
asentrepreneurs, traders, workers and
professionals. The COVID-19 pandemic
hasindeed taken an especially heavy toll
onjobs traditionally held by women such
as retail, tourism and hospitality, and
the forum offered an excellent opportu-
nity to identify where digitalinequalities
remain gender biased and to ensure that
women are not left behind as our socie-
ties start to rebuild.

The Forum brought together over 500
female entrepreneurs, business organi-
sations, international organisations and
business support schemes from the
Euro-Mediterranean region, and was
alsofollowed live on social media by more
than 1000 viewers.

Expertsshared theirinsights, knowledge
and good practices regarding education
and training initiatives to enhance dig-
ital literacy and women’s participation
in digital environments, and explored
the opportunities digital transforma-
tion and technologies offer, theirimpact
on value chains and how they can be
used to enhance the competitiveness
of women-owned SMEs and women’s
bargaining power.

In partnership with CIHEAM and UNIDO,
the 2021 WBF also offered participants
training sessions on Digital Transforma-

Mobile World Capital is afoundation drivingthe  Within the framework of the MWCapital Barce-
digital advancement of society, while helping lona 2021, an MoU was signed with the UfM to
improve people’s lives globally. With the sup- achieve common objectives in the fields of dig-

port of the public and private sector, MWCap- ital transformation, bridging the digital gap and

ital focuses on four areas: the acceleration of promoting digital skills and

innovation through digital entrepreneurship, entrepreneurship across the Eilr

the transformation ofindustries through digital Euro-Mediterranean region.

technology, the rise of digital talent among new

generations and professionals, and reflecting Learn more here:

on the impact of technology in our society.



https://ufmsecretariat.org/ufm-joins-mwc-barcelona/
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tionfor Women-Led SMEs, e-commerce

Graphic recording for women entrepreneurs and innova-
of the 6" UFM Women tion and digital opportunities for busi-
Business Forum nessesin rural areas.

Furthermore, the WBF participants
were taken on avirtual site visit to three
inspiring women-owned businesses
in Tunisia. Viewers and participants
observed the first-hand experience on
how digitalisation is giving businesses
the edgeinthe natural cosmetics sector.
This session was brought to life thanks
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A blue economy
fit for the future
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In the blue economy sector, digital
transformation requires new skills and
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Women face a persistent

gender gap in terms
of access to and use of

2" UfM Ministerial declaration on sus-
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dlgltal tech nologles tainable blue economy (February 2021) () More on UfM initiatives: the Mediterranean Blue
- a gap which increased prioritised the promotion of blue skills, Economy Stakeholder Platform
from 19% to 24% between Czreer's, anddemplqymelnt ‘Fh'rouglh Managed since 2017 by the UfM Secretariat  The platform’s ultimate goalis to provide a sys-
2013 and 2019 N 'ucatlon and vocationa tr‘alnlng.. n and funded by the EU, the MediterraneanBlue temic and coherent framework on maritime
2 . Fh.'s framework, the UfM Secretariat Economy Stakeholder Platform (MedBESP) governance, through a more integrated and
in Arab countries Joined forces in 2021 with WESTMED is a web-based portal aimed at sharing knowl-  coordinated approach to policies.

to organise a webinar on digitalisation edge and supporting the development of the

skillsinthe aquaculture and tourism sec- blue economy in the Mediterranean region. Learn more about

tors. Gathering more than 150 repre- Working as a true “one-stop-shop”, the plat- the platform on its

sentatives from government agencies, form allows sharing and consolidation of ge- website:
regional organisations, SMEs and aca- neral and technical information on marine and
; ; ; maritime affairs and promotes a blue economy
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— demia, the webinar provided an over-

view of the specific needs identified in community by facilitating contacts between
existing education networks, while serving as

the sectorand offered practical sessions : i
an interface for mobility programmes.

Source: CIHEAM onhowto apply digitalisation skills to the
specificities of aquaculture and tourism.
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https://medblueconomyplatform.org/
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